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AGENDA

 Structure of the 3rd semester

 Introduction to the electives 

 Introduction to the specialization profiles

 Introduction to the project-based internship 

 Specialization profile or project-based internship?

 Practicalities and important dates

 Questions, comments and concerns
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CLM I VIRKSOMHEDSKOMMUNIKATION
Corporate communication
og eksterne stakeholdere

(15 ECTS)

Videnskabelig metode
(10 ECTS)

Strategisk
analyse og

implementering
(5 ECTS)

Corporate communication 
og interne stakeholdere

(15 ECTS)

Måling og
organisering af
kommunikation

(5 ECTS)

Strategi og ledelse I et 
kommunikativt

perspektiv
(5 ECTS)

Valgfag
(5 ECTS)

SPECIALISERINGSPROFIL ELLER PROJEKTORIENTERET FORLØB
(20 ECTS)

Valgfag
(10 ECTS)

Speciale
(30 ECTS)

1. semester

2. semester

4. semester

Her står du!

3. semester
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MA IN CORPORATE COMMUNICATION

Corporate communication
(10 ECTS)

Strategic management of organisations in a 
communicative perspective

(10 ECTS)

Scientific method
(10 ECTS)

Corporate communication 
in change and crisis Situations

(10 ECTS)
Stakeholder relations

(10 ECTS)
Elective

(10 ECTS)

SPECIALIZATION PROFILE OR PROJECT-BASED INTERNSHIP
(20 ECTS)

Elective
(10 ECTS)

Thesis
(30 ECTS)

1. semester

2. semester

3. semester

4. semester

You are here!
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ELECTIVES 

MA in Corporate Communication
 Investor relations

 Employer brand management: Strategy communication and performance

CLM i Virksomhedskommunikation
 Investor relations
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The two specialization
profiles
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TWO SPECIALIZATION PROFILES

 Integrated marketing communication (Danish and/or English)

 HR communication (Danish and/or English)

NB! Oprettelse af fagprofilerne kræver et minimum antal tilmeldte studerende. Såfremt en profil ikke
har nok tilmeldte vil der ske en samlæsning med den tilsvarende profil på MACC’en. I så tilfælde vil
undervisningen foregå på engelsk, mens eksamen afholdes på dansk for studerende under den 
danske studieordning

NB! The profile requires a minimum number of students. If a profile does not have enough students 
enrolled, the Danish-language profile is merged with the corresponding English-language profile. In 
this case, the teaching will be in English, while the exam will be held in Danish for students enrolled 
the Danish study programme.
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HR COMMUNICATION

 Modern organizations (private or public) daily need to handle numerous HR processes and 
issues relating to communicating with employees in an increasingly complex and 
continuously changing context, e.g. creating commitment, meaning and a feeling of 
organizational fairness. 

 This course centers on how HR professionals can handle such processes and issues, the 
focus being on communicative practices, activities and methods.

 Thus, the course is aimed at students who wish to work with HR communication in a strategic 
and organisational context. 
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HR COMMUNICATION

You will gain knowledge within e.g.

 central concepts relating to HR communication: such as the notions of HR, communication 
and organisation, HR and communication typologies and HR and communicative 
practices, the focus being on core areas such as attracting, developing, retaining and 
dismissing employees

 approaches, theories, models and methods within HR communication: such as HR 
communication as a practice, HR communication as a tool, sensemaking & sensegiving
theory, paradox theory, framing theory, etc.

 the HR function and its organisational context in relation to HR management, including 
knowledge about how HR strategy may be integrated into a company’s or an 
organisation's overall business strategy

 legal aspects of employment, which are particularly relevant for HR communication
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INTEGRATED MARKETING COMMUNICATION

 The purpose of the profile is to provide you with the qualifications required to undertake 
communication and management tasks in connection with integrated marketing 
communication in companies and other organisations. 

 The profile takes its point of departure in theories, models, concepts and methods within 
integrated marketing communication, focusing on the interplay between different market 
cultures, consumer identities and brand strategies. The central premise, on which the 
profile rests, is thus to view the organisation and its communication as an integrated part of 
the market, and thereby as a part of the extensive societal and cultural process which 
constructs markets. 
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INTEGRATED MARKETING COMMUNICATION

You will develop an understanding of central concepts within and premises of integrated 
marketing communication, including e.g. 

 The notion of the market as a forum for conversations

 Brands and advertising as cultural resources

 Consumer identities, relations and resistance 

 Brand and marketing communication strategies in contexts of critical market voices and 
counter-cultures

 Ethical dilemmas of consumer empowerment and cultural brand strategies 
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SPECIALIZATION PROFILE: EXAM

 The specialization profile consists of one 20 ECTS course and the exam takes the form of an 
individual portfolio followed by an oral exam. The written portfolio, which forms the basis for 
the oral exam, is prepared alongside the teaching activities.

 The portfolio assignment have a total scope of a maximum of 44.000 characters, 
corresponding to 20 standard pages (excluding appendices). 

 The time allowed for the oral exam is 30 minutes, including evaluation. The student’s 
presentation, where he/she critically reflects on the assignments should last 5 minutes. The 
portfolio and the presentation are subsequently addressed through dialogue and discussion.
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SPECIALIZATION PROFILE: EXAM

The portfolio consists of three separate assignments, which address how selected theories, concepts 
and models from the different disciplinary areas of the course can be related to relevant practice:

1. The student has to answer 1-3 questions related to the central theories, concepts and models of 
the profile

2. The student has to a) independently identify, address and reflect on a theoretical problem related 
to the central disciplinary areas of the profile, b) discuss the chosen problem in relation to a self-
selected case, and with this in mind c) develop a concrete problem statement and an 
accompanying research design which addresses and reflects on the choice of theory, method of 
analysis as well as potential conclusions and implications of the study

3. The third assignment is based on a case and accompanying questions handed-out by the 
instructor. The assignment requires that the student reflects on how the case may nuance, develop 
and/or critically challenge existing theories, concepts and/or models within the profile.
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“WHICH PROFILE SHOULD I CHOOSE?”

… and does it really matter which profile I choose? 

Two answers:

1) It means EVERYTHING!

The only thing you find interesting, 

your dream and only career choice 

2) It means NOTHING!

A profile only comprises 20 ECTS 

out of 120 ECTS
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The project-based 
internship
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THE PROJECT-BASED INTERNSHIP

 The purpose of the project-based internship is to enable you to connect practical problems 
to the theories, models, concepts and methods within corporate communication that you 
have been introduced to during the first two semesters of the study programme. Corporate 
communication is broadly defined as encompassing e.g. corporate branding, CSR 
communication, crisis communication, employer branding, investor communication, change 
communication, stakeholder communication, advertising and marketing communication 
and the strategic management of communication processes. 

NB! Please note that you are required to carry out independent literature searches to 
supplement the curricula from previous semesters in relation to the specific problems identified 
during the educational stay. 
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THE PROJECT-BASED INTERNSHIP

The project-based internship consists of two components:

a) An educational stay in a private or public organisation with a minimum duration of 12 
weeks and with no less than 30 weekly working hours

b) Two-three seminars distributed throughout the semester focused on general theoretical 
and methodological challenges associated with producing knowledge in and for 
organisations. The seminar dates will be announced at the beginning of the semester.

NB! Remember that the educational stay must qualify you to demonstrate a reflected practice 
within a selected theoretical area of corporate communication. Your experiences and 
assignments during the educational stay are the backbones for the portfolio exam. So, be 
selective in choosing the company…
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THE PROJECT-BASED INTERNSHIP EXAM

 The project-based internship exam takes the form of an individual portfolio followed by an 
oral exam. The written portfolio, which forms the basis for the oral exam, is prepared 
alongside the educational stay (internship).

 The portfolio assignment have a total scope of a maximum of 44.000 characters, 
corresponding to 20 standard pages (excluding appendices). 

 The time allowed for the oral exam is 30 minutes, including evaluation. The student’s 
presentation, where he/she critically reflects on the assignments should last 5 minutes. The 
portfolio and the presentation are subsequently addressed through dialogue and discussion.
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THE PROJECT-BASED INTERNSHIP EXAM 

The portfolio consists of four separate assignments:

1. A description of the educational stay and reflections on its relevance in relation to corporate 
communication (max. 1 page) supported by a short bullet point list of tasks that the student 
has performed or contributed to solving during the educational stay

2. Implications of theories for practice. Taking a point of departure in one or more theoretical 
areas within corporate communication of his or her own choice, the student reflects on the 
interplay between theories and experiences from the educational stay. The reflection is 
supported by empirical material procured during the stay

3. Implications of practice for theory. Taking a point of departure in the student’s experiences 
from the educational stay, the student reflects on how these may nuance, develop and/or 
critically challenge relevant theories
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THE PROJECT-BASED INTERNSHIP EXAM

The portfolio consists of four separate assignments (continued):

4. Preparation of a research design aimed at answering a problem and problem formulation 
of the student’s own choice based on the above assignments. The design must, among 
other things, include the selection of methods for data production and analysis and the 
positioning of the methods in a scientific context.

The portfolio is supported by appendices which are to reflect the work process and to serve as 
documentation of the individual assignments (e.g. texts, images, interview material, interview 
guide, observations and completed tasks). The student is responsible for procuring the portfolio’s 
theoretical foundation and empirical material. 
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THE PROJECT-BASED INTERNSHIP SEMINARS

The seminars focus on general theoretical and methodological challenges associated with 
producing knowledge in and for organisations

Aligned with the portfolio exam in order to support your time management and work process:

 Seminar 1: focus on assignment 1 in the portfolio 

 Seminar 2: focus on assignment 2 and 3 in the portfolio

Supplemented with online e-tivities between meetings 

Optional, but help you to manage your time and to keep focus on the learning requirements

The seminars are followed by 2.5 hours of individual supervision 
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ALIGNMENT OF EXPECTATIONS

Do not underestimate the total work load of a project-based internship:

 “I think there is a mismatch between what is expected of students who do an educational stay. 
The sheer size and extent of the exam is a lot to deal with when you’re working approx. 37 hours a 
week (plus some have to commute for hours each day) and add to that an elective that counts for 
10 ECTS points”

 “Skip the requirements of making an assignment. We work 37 hours a week – how do you expect 
us to write an assignment on top of that”

 “Get off all the theories and let us focus on the practical experiences”
 “I would rather have a recommendation from my company than a good grade”

- quotes from previous student evaluations
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ALIGNMENT OF EXPECTATIONS

 Remember that you are expected to meet academic standards in general and the requirements 
of the Master in Corporate Communication programme in particular throughout all your ECTS 
activities 

 If you cannot meet the expectations, AU cannot validate and approve your activity as part of 
your education. It is a simple quid pro quo contract! 

 If you are not prepared to make an extra effort, don’t sign up for the project-based internship

 If you are not prepared to theoretically reflect on your educational stay, don’t sign up for the 
project-based internship

 If you are looking for practical non-academic/non-reflexive experiences, get a student job! 
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PROFILE OR PROJECT-BASED INTERNSHIP?

Why choose the project-based internship:

 According to the recruitment panel, the project-based internship plays an important role in 
getting the first job 

 An appreciated alternative to the many years at the school desk

 Makes the transition from student life to work life less frightening

 Can clear the way for more, e.g. case for your thesis or a job
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Why NOT choose the project-based internship:

 Competition is hard – it can be difficult to find an educational stay

 It is challenging to work full-time, find and read new literature and write the portfolio

 Experiences show that an educational stay often prolongs your studies

 Experiences show that it can be difficult to return to the study and write the thesis

 You may feel you miss out on a part of teaching activities

 If you already have a relevant student job – and thus the practical experiences – you may 
consider choosing a profile instead
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Practicalities
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GETTING STARTED

Start your search for relevant companies:

› Intriguing company 

› Inspiring communication products

› Previous experiences from fellow students

› Specific projects (cf. the project bank)

› Case in previous assignment

› Current issues (in media, journals etc.)

› BSS Career 

› Remember that you are not just free labor, insist to learn… commit the company and adapt your 
expectations
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AARHUS BSS CAREER

http://studerende.au.dk/karriere/bss/
karriereservice-for-studerende/skal-
du-snart-i-praktik/

http://studerende.au.dk/en/career/bss/stu
dents/are-you-going-for-an-internship-
soon/
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EXAMPLES 

 Dansk Supermarked: Employer branding

 LEGO: Sustainability and stakeholder communication

 Rambøll Management: Market analysis and experience communication

 Envision Reklamebureau: Consumer research and advertising strategies

 Horsens Kommune: HR strategy and communication

 AROS Art Museum: Customer analysis and marketing communication

 Bridal dress retailer: Market analysis and brand management

 The Royal Family: Event management and communication campaigning
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THE STUDY PORTAL
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THE PROJECT-BASED INTERNSHIP CONTRACT

Prior to the educational stay, a contract is signed by you and the organisation.

 The contract includes agreements on:

 Where your educational stay takes place (e.g. in a corporate communication department, in a HR 
department, in a market department at an advertising agency, or in a marketing department)

 Which concrete tasks the educational stay entails (e.g. project management, coordination, 
planning and/or implementation of different communication processes and strategies). 

 What specific theoretical areas are expected to be relevant to include in relation to the tasks 
performed during the educational stay (e.g. theories on: cause-related marketing and strategies for 
consumer involvement, the implications of social media for crisis handling, or the role of 
communication in employee motivation during organisational changes)
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THE PROJECT-BASED INTERNSHIP CONTRACT

The contract must be completed and signed by both you and the 
organization

The contract must be handed-in at Tåsingegade 3, building 1443, 
room L021/mail: studyservice.bss@au.dk no later than 7th August 

The study administration sends the contract to the course 
responsible for approval 

A copy is returned to the student

The signed and approved contract must be included as an 
appendix in the portfolio
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Important dates
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Deadline May 1st- 5th

 Specialization profile or project-based internship? 
 Which specialization profile?
 Which elective(s)?

Deadline August 7th

 Handing-in the project-based internship contract for signed approval

Deadline mid-December
 Ordinary exam: Submitting portfolio. 
 Oral defence in January 2018

Deadline February 2018
 Reexam: Submitting portfolio mid-February. 
 Oral defence ultimo February 
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Questions regarding:

IMC/IMK-profile: Trine Susanne Johansen (tsj@mgmt.au.dk)

Sophie Esmann Andersen (sea@mgmt.au.dk) 

HR-profile: Marianne Grove Ditlevsen (mgd@mgmt.au.dk)

Project-based internship: Trine Susanne Johansen (tsj@mgmt.au.dk) 

Projektorienteret forløb: Marianne Grove Ditlevsen (mgd@mgmt.au.dk)
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Questions, 
comments

or concerns?


