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	COMPANY DESCRIPTION 

	
	Bondelauget is currently an association of 14 regenerative small-scale farmers, working together to provide the best and most sustainable produce for our local community. 
In addition, five women work in Bondelauget’s development department. Together they manage, organise and facilitate Bondelauget, while also developing new local projects.
Among other things, Bondelauget runs a farm shop in Ebeltoft, which serves as both an information centre and a meeting place where farmers and local residents can come together. 
Bondelauget is also part of the project “Den bæredygtige landsby” (the sustainable village) and is supported by the Syddjurs rural district fund, the Syddjurs business fund, the Central Denmark Region and the Nordea Foundation through the project Spiren – madværksted for fællesskaber (Spiren – food workshop for communities). Thanks to everyone who supports us.




	THE CHALLENGE 

	Bondelauget aims to reach a broader customer base and raise awareness of its brand, its micro-producers and its shared values.
How can Bondelauget work with its consumer culture and apply new forms of communication to strengthen the relationship between consumers and micro-producers, while also reaching a broader audience across Djursland?

The solutions must include proposals for:

– how Bondelauget can communicate its values and products in an appealing way

– how visual strategies (branding, design, social media, events, etc.) can be used to communicate the story of regenerative micro-producers

– how inspiration from other countries and cultures can contribute to new ways of raising awareness and building community around food.

The proposals may consider how eating habits and food production interact with society, identity and consumer culture. It would also be useful to include cross-cultural perspectives on how Bondelauget can develop its communication and reach new audiences, drawing on experiences from other similar initiatives.
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