
Q & A-session: Information meeting on the Cand Merc in Strategic Communication 
Asked by students, answered by coordinator, Sophie Esmann Andersen 
 
Question: We already had a course on organizational behavior on BA MMC. Is the course 
Organizational Theory just a replication of the BA course? What is new for us as BAMMC 
students? 
Answer: All students at BSS – whether HA or BA MMC students – have had basic courses on 
organizational behavior. Insights into organizational behavior are fundamental knowledge in 
a business context. The course Organizational Theory represents an advanced level 
compared to BA/HA courses.  
 
Question: Will the CM Strategic Communication close down when there are no more BA 
MMC students, i.e. after 2-3 years? And how will that affect the reputation of the program 
among companies and future employers? How will we be able to “sell” ourselves as 
business candidates? 
Answer: The CM Strategic in its current form is especially designed for students with a 
BAMMC background. This means that all courses are aligned with and build upon the 
competencies that you have gained from your BA. If there is an interest and demand among 
students and other stakeholders as well as approval from BSS management, a CM Strategic 
Communication aimed at HA students may be developed in the future. But that would 
require a rethinking of the current programme narrative and structure, e.g. because HA 
students do not have the same level of communication knowledge as BAMMC students. 
With regards to the reputational aspects of the CM Strategic Communication, you must 
remember that companies hire candidates based on skills and profiles and not educational 
title. Strategic Communication skills in a business administration context is not new in the 
Danish educational landscape, for instance CBS offers a master degree programme in 
communication. These profiles are highly wanted among employers in both private and 
public organizations.  
 
Question: In the presentation, there was a quote from a Senior Marketing Director at LEGO. 
He said: “To me, the ideal candidate can ‘crush numbers’ and turn empirical data into 
communication strategies and organizational actions”. Do we have qualifications to do that, 
considering our BA MMC background?  
Answer: Yes of course. The idea of ‘crushing numbers’ refers to the ideal candidate being 
able to read statistics (and other data sets, including qualitative data) and turn them into 
actionable insights. ‘Crushing numbers’ is not the same as designing and validating the 
statistics – it is about translating the data into insights upon which you build the strategies. 
Such competencies require insights into both quantitative and qualitative methods – 
insights that you bring with you from your BA and which will be further trained at the CM in 
Strategic Communication. 
 
Question: In continuation of questions of quantitative and qualitative methods: How much 
are quantitative methods weighed and emphasized in the research method course as well 
as in the programme in general? 
Answer: You all know as communication students that the specific communication problem 
or issue at hand is what will eventually guide both your theoretical and methodological 
choices – therefore insights into both quantitative and qualitative (and mixed) methods are 



important in order to master the communication discipline. Therefore, both quantitative 
and qualitative (and mixed) methods are part of the curriculum, but often you are free to 
choose your own research designs based on the various cases you work with. In other 
words, there is freedom of methods as long as the chosen methods are aligned with and 
relevant as means to solve the identified problem. I think it is important that you have three 
things in mind: 1) that all courses are aligned with the competencies that you bring with you 
as BAMMC students, where you have already touched upon for instance aspects of 
quantitative methods and statistics. The research method course represents an advanced 
level, compared to these competencies and build upon the knowledge that you bring with 
you. In other words: The starting point is your current level of knowledge; 2) that all master 
programmes will challenge your current level of skills and knowledge, including 
methodological knowledge and skills. If an educational programme merely reproduced 
everything you had already learnt, the learning outcome would be rather low; and finally, 3) 
do not underestimate what you already know – you are in fact highly competent and 
knowledgeable students.  
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